
turn ordinary extraordinary







we scan the 
surrounding areas of 

hundreds of the 
world's most heavily-
trafficked airports in 

search of ideally 
positioned rooftops in 

close proximity

you select your 
favorite spot, but 
we will share our 

recommendations 
to maximize 

impact based on 
your campaign 

goals

you soar above 
your competition

on our rooftops, 
making your brand 
stand out from the 

rest of the cluttered 
advertising industry

we install your 
advertisement using our 

patented FlyBy Ads 
Rooftop Sign System, a 

big, bold, easily 
interchangeable banner 

system perfect for 
running ads of all term 

lengths, from four weeks 
to four years



different, just like us

the patented FlyBy 
Ads Rooftop Sign 
System consists of 
interchangeable mesh 
banner panels, 
allowing for easy and 
cost-effective creative 
changes to a banner 
after 4 weeks or 4 
years



we are turning the ordinary extraordinary, placing wonderfully epic advertisements on 
rooftops surrounding the world’s most heavily trafficked airports



flyby ads has partnered with some of the biggest and boldest brands in the world



sell your product to millions of airline passengers each year, a wonderfully profitable and 
engaged demographic
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target a specific, profitable demographic

38 87% $108k 60% 13%
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rooftop signs provide a variety of effective exposure methods, oftentimes working complimentary 
with one another

the big game conferences & conventions social media platforms

premieres & debuts seasonal sales & 
promotions

raising brand awareness



a lighting component can be 
added to increase viewing 

hours and overall impressions 
of any campaign 



aerial footage and post-production 
editing is available to create epic 

material for your social media and 
online platforms. pricing is 
dependent on the location



drone footage is unfortunately prohibited 
at our sites due to the proximity to 
airplane traffic. however, aerial footage 
and post-production editing is available 
to create epic material for your social 
media and online platforms. the cost for 
aerial content capture is an all-inclusive 
$25,000 one-time fee.



airplane windows & phone screens…all inclusive

our bold rooftop ads not only capture eyes from the skies above; aerial footage and stillshots can be 

shared with your digital audience, as well:

increased web traffic

social media impressions with a viral effect

other media outlets (newspapers, online publications, etc.)



along with hundreds of thousands of views from airline passengers, the displays 
can capture millions of additional impressions from a variety of mediums:

Instagram

Facebook

Twitter

Snapchat

YouTube

Periscope

Company website

Local publications (newspaper, online publications, etc.)

National publications (newspaper, blogs, etc.)

Media Sites (AdWeek, AdAge, etc.)



amazon prime video

nordstrom 2015

nordstrom 2018



In September of 2019, FlyBy Ads and Amazon
Prime Video revealed the release of the second
season of the “Jack Ryan” series with the largest
illuminated rooftop advertisement ever executed.

Covering more than 75,000sqft spread over six
different rooftops, the signs were intended to turn
the heads of travelers landing at Los Angeles
International Airport (LAX), and to have a viral
effect on social media. This effect was ignited on
Saturday when Amazon CEO Jeff Bezos posted
images of the rooftop signs on his Twitter and
Instagram accounts, reaching his more than 1
million followers on each platform.

The illumination feature allowed viewing day and
night, the first activation of its kind. With a
significant number of arrivals during dark hours at
LAX, the lighting fixtures increased the overall
impression count by roughly a third.

Pictures were taken by passengers and shared
within their circles, initiating an organic social
media buzz that shared the viewing experience
with those not flying overhead. Taking this a step
further, the signs generated an immediate spike
when the images were posted on multiple social
media accounts, with a following topping 3
million. With this mulit-level approach, millions of
viewers will engaged with these signs, not only
from the window seat of a plane, but also from the
screens of their phones.

jack ryan season 2 rooftop sign campaign in los angeles
as seen in adweek

http://bit.ly/adweekjackryanad




social media 
the metrics behind amazon prime video’s rooftop ad campaign

platform likes comments retweets total reach 
(not including followers of 
retweets/reshares)

total engagement

instagram* 82,442 1,100 - 3,230,319 83,542

twitter 8,540 522 797 1,763,821 9,859

adweek - - - 7,400,000 -

totals 90,982 1,622 797 12,394,140 93,401

the spectacular nature of the rooftop signs initiated a viral effect on web and social media platforms. amazon 

prime video added a reach of over 12.3 million to those consuming their media from the screen of their 

phones and/or computers. the metrics recorded here are conservative, not including the followers of the 797 

retweeted posts, nor does it include the posts via LinkedIn and Facebook. 

*Instagram data points only include highlighted accounts



anniversary sale instagram campaign in seattle

In 2015 Nordstrom installed a rooftop advertisement…and 

made sure social media knew all about it.

The intent was not to capture impressions from eyeballs above, but rather 

to take the social media circuit by storm…which it did.

https://www.instagram.com/p/5Nw7HFG9YZ/


social media data
the metrics behind Nordstrom’s rooftop ad campaign

platform launch date views reactions comments shares account followers

facebook (video) 7/17/15 1 million 15,000 292 966 4.8 million

instagram (picture) 7/16/15, 7/17/15 (posted before 
view counts) 28,728 747 - 2.8 million

twitter (picture) 7/16/15 - 947 748 947 755,000

youtube (video) 7/16/15 6,920 - 1 - 42,000

nordstrom
downtown seattle

(facebook pictures)
7/16/15 - 451 3 27 31,000

By posting drone footage of the rooftop sign installation and finished product, Nordstrom added over 1 million impressions on 

Facebook alone. Overall, their campaign reached millions of consumers digitally with their bold, outdoor medium on the 

rooftop. The metrics recorded here are conservative as the accurate amount of shares and mentions were not tracked with a 

unique hashtag. 



kloe kardashian “good american” rooftop campaign in seattle

With success in 2015, Nordstrom completed 

a rooftop advertisement again in 2018, this 

time partnering with Khloe Kardashian.

This time they held a rooftop workout class 

(and posted to social media) to kick off 

Nordstrom’s “Good American” campaign.

https://www.facebook.com/Nordstrom/videos/good-american-active-launch/10156634585279837/


the metrics behind nordstrom’s rooftop ad campaign

platform launch date views reactions comments shares nordstrom
followers

khloe kardashian
followers

facebook 8/6/18 40,000 392 88 20 4.8 million 18.2 million

instagram 8/6/18 106,587 4,815 103 - 2.8 million 80.9 million

twitter 8/6/18 3,759 58 3 5 755,000 26.2 million

Khloe Kardashian’s international fandom mixed with Nordstrom’s large following combined to create a  “Good American” 

rooftop campaign that resulted in hundreds of thousands of impressions and a buzzing audience. These numbers don’t account 

for the amount of impressions captured from the shares and mentions of the marketing content, which multiplies and 

tremendously increases the overall impressions of the sign.  



premier locations offered in each of America’s largest markets

atlanta, ga
austin, tx
baltimore, md
boston, ma
burbank, ca
charlotte, nc
chicago, il
cincinnatti, oh
cleveland, oh
dallas/fort worth, tx
houston, tx
indianapolis, in
kansas city, mo
las vegas, nv
los angeles, ca
new york, ny

miami, fl
nashville, tn
newark, nj
oakland, ca
orlando, fl
phoenix, az
pittsburgh, pa
portland, or
san antonio, tx
san diego, ca
san francisco, ca
san jose, ca
santa ana, ca
seattle, wa
tampa, fl
washington, d.c.





Before evaluating a roof’s validity, we 
first gather a manifest of building 
sites shared by our real estate 
partners. This list is then imported 
into a satellite imagery program, 
from which we can then visualize all 
site options. From these views, we 
have a general understanding of our 
opportunities in a given market, and 
narrow down our list of locations to 
further research and pursue for a 
rooftop sign.



with this focused list, we then take a closer look at each individual rooftop and note the 
following attributes:

• roof size and dimensions
• positioning in relation to runway
• runway number targeted for planes overhead
• rooftop equipment and obstructions (HVAC, skylights, etc.)

the result of this exercise is narrowing down potential roofs to only those we are 80-90% 
confident could be utilized for rooftop sign





To validate the rooftop selections, we utilize 
flight traffic data, both real-time and 
historical. These data points show visually a 
very accurate depiction of a plane’s proximity 
to our roof sites, as well as how often the 
planes are flying overhead. They also tell us 
how many passengers are on each flight, and 
the plane’s origination airport.



we then narrow our impression calculations by accounting for the number of seats, and 
eyeballs, that will have viewing access to the signs

Annual 
Passengers

Monthly 
Passengers 

% of Flights 
Passing Over

% of Plane with 
Viewing Potential

% of Daylight Hours Monthly 
Impressions

104 million 8.67 million 25% 33% 78% 722,222





our final step in the 
evaluation process is to 
search for videos shot 
and posted by actual 
passengers flying over 
our rooftop sites. these 
videos give us the 
perspective from the 
airline passenger, 
which can often fully 
confirm that the roofs 
can clearly be seen by 
passengers and used 
for future rooftop signs.



we keep it simple: the more you buy, the more you’re seen, the more you save 

: $1.75/sqft

starts at $17,000

: $29,000/4 weeks (discounts available for multi-term campaigns per chart below)

1 month 3 months
(10% off)

6 months
(15% off)

12 months
(20% off)

18 months
(25% off)

24 months
(30% off)

1 $29,000 $78,300 $147,900 $278,400 $391,500 $487,200 

2 $58,000 $156,600 $295,800 $556,800 $783,000 $974,400 

3 $87,000 $234,900 $443,700 $835,200 $1,174,500 $1,461,600 

4 $116,000 $313,200 $591,600 $1,113,600 $1,566,000 $1,948,800 

5 $145,000 $391,500 $739,500 $1,392,000 $1,957,500 $2,436,000 

6 $174,000 $469,800 $887,400 $1,670,400 $2,349,000 $2,923,200 



2019/2020

Date Event Location
12/28/19 Fiesta Bowl (CFP Semifinal) Glendale, AZ
12/28/19 Peach Bowl (CFP Semifinal) Atlanta, GA
1/13/20 College Football Championship New Orleans, LA
1/26/20 NHL All-Star Game Weekend St. Louis, MO
1/26/20 NFL Pro Bowl Orlando, FL
2/2/20 NFL Super Bowl MIami FL
2/16/20 Daytona 500 Daytona, FL
4/3/20 Final Four Atlanta, GA
4/9/20 Masters Augusta, GA

4/20/20 Boston Marathon Boston, MA
4/23/20 NFL Draft Las Vegas, NV
5/2/20 Kentucky Derby Louisville, KY
5/14/20 PGA Championship San Francisco, CA
5/16/20 Preakness Stakes Baltimore, MD
5/24/20 Indy 500 Indianapolis, IN
6/6/20 Belmont Stakes New York, NY
6/8/20 Stanley Cup Final TBD
6/15/20 US Open (Golf) Mamaroneck, NY
7/14/20 MLB All-Start Game Los Angeles, CA
7/24/20 2020 Summer Olympics Tokyo, Japan
8/31/20 US Open (Tennis) New York, NY



2019/2020

Date Event Location

12/2/19 AWS re:Invent Las Vegas, NV

1/7/20 International CES Las Vegas, NV

2/5/20 MAGIC Las Vegas, NV

3/29/20 Adobe Summit Las Vegas, NV

4/5/20 Google Cloud Next San Francisco, CA

6/3/20 Adobe 99U New York, NY

10/1/20 Adweek New York, NY

10/20/20 ANA Masters of Marketing Orlando, FL



2019/2020

Date Event Location
1/23/20 Sundance Film Festival Salt Lake City, UT
2/21/20 Carnival Rio, Brazil
2/25/20 Mardi Gras New Orleans, LA
3/13/20 SXSW Austin, TX
3/17/20 St. Patrick's Day
4/10/20 Coachella Indio, CA
6/29/20 Busiest Day of Flying (Delta)
7/4/20 July 4th
7/8/20 Busiest Days of Flying (AA)
7/13/20 Busiest Days of Flying (AA)
7/22/20 Comic-Con San Diego, CA
7/20/20 Busiest Days of Flying (AA)
7/30/20 Lollapalooza Chicago, IL
8/30/20 Burning Man Black Rock Dessert, NV



http://www.flybyads.co/

